Monitoring through Mobile app

_ Practices against
y the Code of Marketing of




International Code of Marketing of
Breast-milk Substitutes

The code aims to protect and
promote breastfeeding by ensuring
appropriate marketing and
distribution of breast-milk
substitutes (BMS)

World Health Assembly, 1981

@ Save the Children




BMS Code of Marketing

CODE APPLIES TO:

1. Breast-milk substitutes, including
iInfant formula

2. Other milk products, foods and
beverages, including bottle-fed
complementary foods when
marketed or represented
to be suitable for use as a partial or
total replacement for breast-milk

3. Feeding bottles and teats




Order of Marketing of Formulated Food

for Infant and Young Child
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Myanmar has adopted
the International Code
of Marketing Breast-
milk Substitutes and
adapted it into the
‘Order of Marketing of
Formulated Food for
Infant and Young Child’

@ Save the Children



What does Save the Children do so far?

Code Monitoring Pilot Training
1. Kachin/NSS SCI staff and Camp Leaders (Dec 2014)

2. Rakhine, SCI Nutrition staff and partners (June
2015)

Tools

1. MNTN Translated Monitoring Form (Quick & Easy)
2. Mobile App (KoBoCollect)

E KoBo Toolbox @ Save the Children




What does monitors do?

Look for the promotion of:

- infant formulas

- - follow-up milks

- baby juices and teas
complementary foods marketed or otherwise
represented for use before 6 months
feeding bottles & teats




Record with mobile phone

—~ Record date and place

— Take a clear photo. Zoom in on significant details
like age recommendations, or

~ make a colour scan or photocopy of leaflets, flyer

ads etc.

@ Save the Children




Report to MNTN, NNC, IBFAN-ICDC through SCi

Practices against the Code of Marketing of BMS

{BBE%M(%:DEEF ol = .mamm&gﬁcﬁipiﬂmsu
Monitoring form by MNTN {based an IBFAN)
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Have you noticed any company practices which are against the International Code? Or which
discourage breastfeeding?
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If so, collect the information and complate the form below and send it to MNTM

B ecp.Jadlen weabommeboacorbupac] qembils samckal gbcffacigehon fyfes5é oy ewanegfssbonal eced daf.

i L T L Ty L
(magt) (. meghs)

= I I

[ facony’ )

Thea above information is necassary o enable MWNTHN to check the information you have given, if necassary. Your
idantity will be kept confidential.
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Description of Practice’s against the Code(please answer all questions, especially the whan, whara, who,
what and how) ge
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ilnciude heading or slogan found on company materals. )imead vpdiccl §eslimforon (o] ) sondgd djulseifyad)

2. When was the practice observed ? (dd MMy YD e
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(For nowspapers and perodicals, plaase indcale the name and date of publicafion.)
4. Who is violating tha Code and how?
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> ® 7 B Lal].af 33% & 10:50 AM

KoBoCollect 1.4.3 (1039)
Part of KoBoToolbox

Fill Blank Form

Edit Saved Form

How to fill It
(screenshot: home)

Send Finalized Form

Get Blank Form

Delete Saved Form @ Save the Children




AT @ 7T 0Laalz%E10:51 AM

[ koBoCollect > Pr.. Mobile monitoring form-

You are at the start of
Practices against the Code of
Marketing of BMS.v2. Swipe

the screenas shownbelowto  How to fill It
go backward and forward.
(screenshot 1)

backward to forward to
previous next
prompt prompt




[a] Saving screenshot...

] KoBoCollect > Pr.. Mobile monitoring form-

Have you noticed any company
practices which are against the
International Code/Myanmar Order?
Or which discourage breastfeeding?
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AT @ T 0 Lal.al 3% E 10:52 AM

[ koBoCollect > Pr.. Mobile monitoring form-

Monitor Detail

Name (s20g0)

| |s|m

Organisation (22332005:)
if any?

E-mail / Tel (dseoxcS / of) (screenshot 3.1)

09253968008

The above information is necessary
to enable MNTN to check the
information you have given, if
necessary. Your identity will be kept
confidential. c33260lo [g§en§Ee
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AT @ T 0 Lal.al 3% E 10:52 AM

[} KoBoCollect > Pr.. Mobile monitoring form-

09253968008

The above information is necessary
to enable MNTN to check the
information you have given, if

necessary. Your identity will be kept
confidential. c3226dlmo [g§wngce

3207q3Sr0p0RE05332000 How to fill it
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Short Description (s203g|0esgged)

(Include heading or slogan found on company

materials.) (@grﬁugésaﬂﬁsﬂ&aémm: ( :1?))
6eonCoS odesdlugs)

Superfood for baby



AT @ 7T 0 Lal.al 3% E 10:53 AM

[ koBoCollect > Pr.. Mobile monitoring form-

Time & Place

When was the practice observed?

(dd/mm/yyyy) (2630090030}
[g€c0p, 6000348 -e51001950)

July
wo w1 How tofill it
. 1 s | (screenshot 4)
- 13 14 15
Avicl 27016 20 21 22
27 28 29

Where? (place, city, township)
) ([88grrecmesep- epep/[B./[Bl.$05)




¢ @70 Lal.al %2 11:07 AM

[ koBoCollect > Pr.. Mobile monitoring form-

Violation Details

Who is violating the Code and how?
(000d 005020051 200dAd§Eewr0502005

o3eodlgqs)

Company (757) How to fill it
Dumex

o (oS o355) . (screenshot 5)
Dulac

Type of Product (o§0gpbisadjsaon:)

¥ A. Infant formula (eg:ont:os20905)
B. Follow-up

formula(e§o0>9005033000)
- C. Complementary food @ Save the Children




AT @ T 0 Lal.al 2% 10:55 AM

[} KoBoCollect > Pr.. 3 Mobile monitoring form-
Type of Mal practices (65&o0305p30005

R5q5¢8)

v A. Advertisement (elolcp(sc:)

B. Commercial promotion in
| health facility ((ee0:geao:05qp:0z¢

:266PCigConCaeappd(gts) | | o
pmite | How tofil it
obfpencdops et . (screenshot 6)

D. Donation of products to
health facilities (32s3060¢§

[]
S 5
szﬂemza%o%(\?"@&:)
— E. Free sample (299
$0§000056800CGUIHC:)

F. Gift to health worker
[] (q@:waq:o@mﬁquzo%
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[§] koBoCollect > Pr.. Mobile monitoring form-

Observation Details

If specimen or picture is attached,
tick here (22830180 83000:08:0000:5080
(9B) @203¢a3qi0goat(gas)

Take Picture

How to fill it
(screenshot 7)

Choose Image

Observation / Details:

(eogsiqedeelgpieagas oobiyas




E KoBoCollect > Pr...

Mobile monitoring form-

You are at the end of Practices
against the Code of Marketing
of BMS.v2.

Name this form

Practices against the Code o

v Mark form as finalized

Save Form and Exit

How to fill it
(screenshot 8)




Mobile Reporting Form Configuration

Stage 1: Download “Kobo Collect” application from Google Play Store

Stage 2: Install Kobo Collect on your device

Stage 3: Open the apps and find General Setting

Stage 4: Type URL name as
https://kc.humanitarianresponse.info/bmscodemonitor and your name in
user name.

Stage 5: Connect to the internet and choose the block “Get Blank Form”

and get form with the name “Practices against the Code of Marketing of
BMS.v2”

Stage 6: After you have got the blank form, you can fill blank form offline
by choosing “Fill Blank Form”. You can save a lot of form after filling. (You
still have a chance to edit saved form by choosing “Edit Save Form”.

Stage 7: Connect to the internet to send your finalized form and choose
Send finalized Form” to submit your reports. @sm’e the Children



https://kc.humanitarianresponse.info/bmscodemonitor

AT @70 al.adze%E10:51 AM

KoBoCa (General Settings

Part

Admin Settings l
|

Fill Blank Form

How to configure
(screenshot 1)

Edit Saved Form

Send Finalized Form

Get Blank Form

Delete Saved Form @ Save the Children




[] 'F5

E KoBoCollect > General Settings Mobile monitoring form-

KoBoCollect
Part of KoBoToolbox (kobotoolbox.org)

® 70 Lal.al 33%E 10:51 AM

KoBoCollect is based on the
OpenDatakKit.

SERVER SETTINGS

https://kc.humanitarianresponse.info/ H OW to CO nfl g u re

bmscodemonitor

@ (screenshot 2)

Password

Google account

Platform
KoBoToolbox or ODK Aaqgreqate




> ® 7 B Lal.af 33% 8 10:50 AM

KoBoCollect 1.4.3 (1039)
Part of KoBoToolbox

Fill Blank Form

How to configure
(screenshot 3)

Edit Saved Form

Send Finalized Form

S Get Blank Form ?

Delete Saved Form @ Save the Children




Save the Children

Report Database -screen 1.1

Column Headers

Show XML Values E|
Mame_ Organisation_
Rakhine SCI, MHAA, ACF

Rakhine pilot team SCI, MHAA, ACF
Rakhine pilot team SCI, MHAA, ACF
Rakhine pilot team SCI, MHAA, ACF
Elizabeth 5l

Soe Myi Myi 54

Kachin/M55 pilot team  SCI, WPN
Kachin/M55 pilot team  SCI, WPN
Rakhine pilot team SCI, ACF, MHAA

Rakhine pilot team SCI, ACF, MHAA

Answer Values

Show XML Values E|

Contact
kyawzaw.tun1@savethechildren.org
kyawzaw.tun1@savethechildren.org
kyawzaw.tun1@savethechildren.org
kyawzaw.tun1@savethechildren.org

Elizabeth Whelan@savethechildren.org
SoeNyi.Nyi@savethechildren.org
khinthonethone su@savethechildren.org
khinthonethone su@savethechildren.org
kyawzaw.tun1@savethechildren.org

kyawzaw.tun1@savethechildren.org

' 1

KoBo Toolbox

Short_Description

Gold Power Baby Meal is promaoting their prod...
Mestle is promoting their products by claiming ...
MNestle is promoting their products by using slo...
Foremost is promoting by claiming with DHA b...
Value buys by PediaSure at supermarket (buy ...

Promotion of their products in Magwe Superm...
Abbott prompted their products Similac by usi...
Gold Power is promoting their products by clai...
Dumex is promoting their products without lo...

Dumex is promoting their products without lo...

Date

2015-06-06

2015-06-06

2015-06-06

2015-06-06

2015-05-05

2015-05-05

2014-12-18

2014-12-18

2015-06-05

2015-06-05

Where

Sittwe market

Sittwe market

Sittwe market

Sittwe market

Capital Hypermarket, Yan
Supermarket, Magway
Muse market

Muse market

Sittwe market

Sittwe market shop



Save the Children

Report Database -screen 1.2

Projects

i

KoBo Toolbox

Support t KoBo

< Return to Practices against the Code of Marketing of BMS

Column Headers Answer Values

Show XML Values E| Show XML Values E|
Company_ Brand__ Product Mal_practices
Gold Power Gold Power Baby Meal B. Follow up formula K. Other by claiming with DHA and using with ...
Mestle Cerelac B. Follow up formula H. Inadequate labelling
Mestle Cerelac C. Complementary Food H. Inadequate labelling. K. Other by using slog...
Foremost  Foremaost B. Follow up formula H. Inadequate labelling K. Other by claiming wi...
PediaSure  PediaSure B. Follow up formula for 1-3 years old  |. Promotion in city Mart, Capital Hyper market
Mutrilatt Mutrilatt A_ Infant formula, B. Follow up formula | Promaotion in shop
Abbott Similac B. Follow up formula H. Inadequate labelling and claim about their ...
Gold Power Gold Power Baby Meal C. Complementary Food G. Gifts to mother K. Other by claiming with D...
Dumex Dugro B. Follow up formula H. Inadequate labelling. |. Promotion in shop
Dumex Dulac A_ Infant formula H. Inadequate labelling. I. Promotion in shop. ...

4 | 1 [

Q

Plcture

1436153490349 jpg
1436153797531 jpg
1436154148699 jpg
1436153187487 jpg
1436109122888 jpg
1436109650019 jpg
1436151500148 jpg
1436151999805 jpg
1436152525535jpg

1436152879104 jpg

ObservationDetalls

Found this product pron
Found this product witht
Found this product pron
Found this product pron
Walue buy giving sample:
Promotion in Kaung Mot
Found this product witht
Found this product pron
Found this product pron

Found this product pron
b



Save the Children
Report Database —by Case

.lf*&ig"‘ ..._“ E—

Projects Support E KoBo

€ Practices against the Code of Marketing of BMS € Data View

Short Description {mo%qnﬂ@m%ﬁq]rﬂ}

When was the practice observed? (dd/mm/yyyy)
(22590k000507 [s€e03.6a00mh-c4100950)

Where? (place, city, township) Jfgbgxeamesep- csep/g|./g,s00)

Who is violating the Code and how? (coudapdpeenndomadi

20dSgEeE0H0m005 dieedjged)
Company (opgerd)
Brand (opdogpbiaancd 0daBd)

Type of Product (opSogpbrn§jaaom)
Type of Mal practices (d5&eopodp800) c00gbO6)

If specimen or picture is attached, tick here

(oaafcietRaaonicdiogadingso (9f) 9205¢0gicgooliqR)

[8] KoBoToolbox

Value buys by PediaSure at supermarket (buy one get two pcs)

2015-05-05

Capital Hypermarket, Yangon

PediaSure
PediaSure
B. Follow up formula for 1-3 years old

I. Promotion in city Mart, Capital Hyper market




Save the Children

Report Database —Downloaded in Excel from KoBo

FILE HOME INSERT PAGE LAYOUT FORMULAS DATA REVIEW VIEW
J Cut Calibri i AN == - EWepTet
; Em Copy -
aste & Eormat Painter B I U- - DA E == &= [E Merge & Center -
Clipboard P} Font ra Alignment ra
W1 ll C o _parent_table_name
A B C D E
Expla Monitor_Detail/Name_ Monitor_Detail/ Monitor_Detail/Contact

1 Organisation_

Meoni Monitor_Detail/Short_Description

General - ,jll L_D.b E'I' EE)( iil

-

$-9% » %998 Conditional Formatas  Cell Insert Delete Format
Formatting = Table~  Styles~ - - -
Mumber P} Styles Cells
F G H

Time_Place, Time_Place/Where

Swe Linn Maung ~

> AutoSum - ‘%Y H

Sort & Find &
Filter = Select -

Editing

] K

Viola Violation_D Violation_De

etail/Compa I/Brand___

Rakhine SCI, MHAA, ACF  kyawzaw.tunl@savethechildren.org

2

Rakhine pilot team SCI, MHAA, ACF  kyawzaw.tunl@savethechildren.org
3

Rakhine pilot team SCI, MHAA, ACF  kyawzaw.tunl@savethechildren.org
4

Rakhine pilot team SCI, MHAA, ACF  kyawzaw.tunl@savethechildren.org
5

Gold Power Baby Meal is promoting their 2015-06-06 Sittwe market
products by claiming with DHA and using with

child and mother picture

Mestle is promoting their products by claiming 2015-06-06 Sittwe market
with Good Food, Good Life slogan

Nestle is promoting their products by using 2015-06-06 Sittwe market

slogan of my first food

Foremost is promoting by claiming with DHA ~ 2015-06-06 Sittwe market
brain development and claiming about their
products without local language

Gold Power Gold Power

Baby Meal
Nestle Cerelac
Mestle Cerelac
Foremost Foremost



@ Save the Children

Any question?

THANK YOU SO MUCH!
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