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What’s maymay? 

Receive 3 maternal  and child 
health alerts a week.  

Take selfies of your growing 
belly and share with friends.  

Chat with other moms also using 
the maymay app.  

1 2 3 

Also… 

• View PSI videos and ads 

• Log-in with Facebook account 

Presenter
Presentation Notes
First ever maternal health app. 
Maternal and child health worse in the region
- EXCLUSIVE TO OOREDOO



Why is maymay a mobile app (in addition to an 
SMS service) ? 

Myanmar mobile users are expected 
to leap frog to data. There are benefits to a mobile app. 
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• Engage users more with interactive 
content 
 

• Ability to track and analyze user 
behavior to drive greater usage 

 
• Ease in expanding features 

 

 

 

 

  



Content source  Working team Supporting partners 

Partnerships made maymay possible. 

Presenter
Presentation Notes
OML 
Project management
App vendor selection
Support in proposition development and marketing
Provide distribution channel for app

PSI 
Work with MAMA to secure content for app
Conduct study to understand customer insights
Localize content
Secure approval from Ministry of Health
Sourcing doctors

Koe Koe
Application development
Develop product specifications/user experience
Lead proposition development and marketing

GSMA – Group Special Mobile Association is an association of mobile operators that promotes the use of mobile world wide. The mWomen grant 

M-women - products/services, distribution models or marketing campaigns (“offerings”) which increase women’s access to and use of mobile phones and value-added services.
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Development started in late 2013.  

 

2013 2014 2015 

Product 

•Concept 
development 

•App 
prototype 
development 
•Content 
adaptation 

•Prototype 
revisions 

•Further 
updates to 
app 
•phayphay 
development 

•Further 
updates to 
app 
 

Partnerships 
•Initial 
discussions 

•Partnership 
agreements 

•Seek content approval from MoH 

Research 

•Initial 
consumer 
insight 
research 

•Conduct 
user testing 

•Conduct 
further user 
testing. 
•Phone 
survey 

Marketing and 
Distribution 

•Launch in 
Beta 
•Social 
media 
promotion 

•Hospital 
promotion 
•phayphay 
launch 

•SUN Clinic 
promotion 

Presenter
Presentation Notes
For research – changed layout of the log-in; re-write some of the content sentences to make them easier to understand; phayphay development 
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There have been challenges… 

• Cost to the user 
 
• Limited network  
 
• Low awareness of mobile apps 
 
• Low technical literacy 
 
• New content and concept for MoH 
 
• New venture for PSI and Koe Koe Tech 

“I’ve never bought one [a phone] 
so I have no idea about it” 
Rural woman FGD participant 

Presenter
Presentation Notes
Maymay aligns with PSI’s objectives of improving maternal health outcomes in Myanmar and as a not-for-profit they were able to support in the development of maymay at a low cost to Ooredoo. 

Maymay also aligns with Koe Koe’s objective of developing technology for the Myanmar health sector and were able to develop the app at no cost to Ooredoo in return for the revenues generated by the in-app advertising and access to Ooredoo’s marketing and distribution channels.
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…and lessons learned.  

• Leave time for MoH approval 
 
• Consider languages and fonts early 
 
• Promoting the app is key 
 
• Include user-input in the development 

process 
 
• Form the right partnerships 
 
• Factor in men when designing for women 

Presenter
Presentation Notes
- MEN - 32% of current registered maymay users have registered as male and 60% of those who answered the phone survey were men. 
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We are measuring impact.  
• App data 
 
• Phone interview 
 
• Focus groups 

Your baby is now the 
size of a pear. He may 
have found his first toy 
- the umbilical cord! 
After the birth, keep 
the cord stump clean. 

Your baby is the size of 
a pea. He already has 
tiny hands and feet and 
his heart is beating.  

6,924 downloads 

Most Read Messages 

Eat well, so your 
baby will grow well. 
Try to eat some meat, 
eggs, red beans, 
green vegetables, and 
milk, yogurt, or soy 
beans everyday.  

Presenter
Presentation Notes
HOW we are measuring impact
GOALS
PSI – that women are reading the messages and feel more informed to make better health decisions
OML and KOE KOE – it’s a business – make maymay sustainable # of users for data usage and in-app advertising 
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A recent phone survey shows maymay has 
health knowledge and business impact.  

• maymay was reported by users as their 
leading source of maternal health 
information.  

 
• 69% of respondents say maymay app added 

value to their lives.  
 

• 88% of women and 95% of men say they’ve 
recommended the app to someone else. 

 
• 85% of female users and 90% of male users 

said their perception of the Ooredoo brand 
has been significantly improved having used 
maymay.  

 
 

“I changed my old habits 
because of the app.” 

“I can know the development 
of my kid in my womb which 
is amazing.” 

“I wait for its advise weekly.” 

“It is really fun to use as it 
matches with my pregnancy 
period.” 
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New features will be added in 2015.  
• Child health age 0-3 content. 
• SMS version.  
• Hotline call and text feature. 
• Doctor Locator.  
• Chat groups.  

  

Presenter
Presentation Notes
Maternal mortality below the standards set by the United Nations. 

Maternal mortality rate and child mortality rate are some of the highest in the region.  

The majority of births take place outside of a professional medical facility.

Limited access to health services and information persists. 

Malnutrition contributes to 60% of child deaths. 
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Thank you! 

Perrie Briskin 
Social Media Consultant 
PSI Myanmar 
pbriskin@psimyanmar.org 
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